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travel trade exhibition 
for top names in luxury hospitality industry:

Hotels and Resorts • Cruises • Spa and Medical clinics • Airlines and private jets • Luxury properties for rent  
• Yacht rentals and limo services • Concierge clubs • Other luxury travel related products / services suppliers

The shortest way 
to Russian Luxury 

Travel market
Join the list of selected exhibitors at CondÉ Nast Traveller 

Luxury Travel Fair and discover a world of new possibilities 
with our special compilation of top travel companies



Condé Nast Traveller 
Luxury Travel Fair PROPOSAL

Condé Nast Traveller Luxury Travel 
Fair − an event dedicated to all aspects of luxury 
tourism − will take place for the second time on 
the 17th of March, 2015 in one of Moscow’s most 
historic and iconic buildings, the Metropol Hotel. 
The world’s leading travel magazine, Condé Nast 
Traveller, will hand pick the utmost professionals 
in luxury tourism for a private, one-day B2B event. 

Condé Nast Traveller Luxury Travel 
Fair is the first global luxury travel trade event, 
organized by the world’s leading publishing house 
Condé Nast. Condé Nast Traveller Luxury Travel 
Fair is the only luxury travel trade event in Eastern 
Europe officially recognized by the UNWTO. The 
2014 fair in Moscow became the largest in scale 
luxury travel trade event in Eastern Europe with 
more than 3000 square meters richly decorated 

by top international designers and florists. The 
exhibition brought together the best of the best in 
the luxury tourism industry. 144 exhibitors spe-
cially selected from 41 countries met during the 
first Condé Nast Traveller Luxury Travel Fair with 
more than 600 handpicked buyers from Russia. 

Condé Nast Traveller Luxury Travel 
Fair gives participants opportunities to make 
new, prosperous business connections with luxury 
travel companies and go beyond the traditional 
exchange of experience. Participants of the Condé 
Nast Traveller Luxury Travel Fair will enjoy an 
exceptional opportunity to learn about the latest 
travel trends from leading brands, to trade stories 
and ideas, and to hear inspiring lectures from the 
world’s most respected professionals.

Condé Nast Traveller magazine presents the 2nd Condé Nast 
Traveller Luxury Travel Fair in Russia, a travel-trade event 

that is becoming synonymous with the luxury travel industry. 

Our hand-picked exhibitors include the top 100 
companies in the travel industry − recognized 

leaders in various segments of luxury tourism 
and leading suppliers of high-end travel services

•	 Hotel chains and associations
•	 Luxury Hotels and Resorts 
•	 Concierge service
•	 National and Regional Offices of 

Tourism
•	 Air companies and private aviation

•	 Medical Clinic and Spa
•	 Cruise companies
•	 Yachts and limousines
•	 Exclusive villa rentals 
•	 Companies that provide exclusive 

products and custom services in the 
tourism industry 

More than 800 selected leading representatives of the tourism industry, corporate clients and media from 
Russia, Ukraine, Belarus, Georgia, Armenia, Azerbaijan, Kazakhstan, Lithuania, Latvia and Estonia will have 
a unique opportunity to participate in this invitation-only exhibition in 2015. The Condé Nast Traveller Luxury 
Travel Fair has developed a unique Hosted Buyers program to give strictly-selected, hand-picked Buyers the 
opportunity to meet with industry leaders and discuss business. Leading buyers and top company manage-
ment will be offered VIP-shuttles and private VIP-lounge areas for meetings. Condé Nast Traveller Luxury 
Travel Fair will conclude with a grand private evening event. The glamourous evening event in 2014 was con-
cluded by a special performance of Sophie Ellis-Bextor.



Condé Nast Traveller 
Luxury Travel Fair PROPOSAL

The exhibition is held the day after the traditional Condé Nast Traveller Readers’ Choice Awards. Recognized 
as the Oscars of high-end tourism, the Readers’ Choice Awards have been organized by Condé Nast Travel-
ler for more than ten years in various countries around the world. The 2015 Condé Nast Traveller’s Readers’ 
Choice Awards will be held in Russia for the third time.

Condé Nast Traveller Luxury 
Travel Fair will be held annually.

Venue

Preliminary program of the event 
 date: 17th of March 2015 

a one-day event

Estimated number of guests

The guest list for the Condé Nast Traveller Luxury 
Travel Fair will include 800 selected leading 
representatives of the tourism industry, corporate 
clients, and media from Russia, Ukraine, Belarus, 
Georgia, Armenia, Azerbaijan, Kazakhstan, Lithua-
nia, Latvia and Estonia. Specially selected 100 TOP 
buyers will enjoy a VIP shuttle to/from the event 

and separate VIP meeting lounges. The Condé 
Nast Traveller Luxury Travel Fair has developed a 
unique Hosted Buyers program to give 120 strictly-
selected, hand-picked Buyers the opportunity to 
meet with industry leaders and discuss business.

The Metropol Hotel – one of Moscow’s most historic and iconic buildings in the heart of the city – is within 
walking distance of Red Square, the Bolshoi Theatre, and some of the city’s best hotels.



CONDé NAST TRAVELLER 
LUXURY TRAVEL FAIR 2014 

FACTS AND FIGURES

Luxury Hotels and/or Resorts
66% - 95 exhibitors  

Hotel Groups
13% - 19 exhibitors 

National Tourism 
Organizations

4% - 5 exhibitors

Rent-a-Car and Limousines
1% - 1 exhibitor 

Airlines
3% - 4 exhibitors   

Spa and Wellbeing
1% - 2 exhibitors

Lifestyle Service Providers

8% - 12 exhibitors

Luxury Properties for Rent

1% - 2 exhibitors

Medical clinics

1% - 1 exhibitor

Yacht Rental
1% - 1 exhibitor  

Cruise lines

1% - 2 exhibitors



CONDé NAST TRAVELLER 
LUXURY TRAVEL FAIR 2014 

FACTS AND FIGURES

618 Total Number
of Visitors

276 Unique Companies

412 Buyers

72 press

50 hosted Buyers

85 vip Buyers



 THE LEADERS OF TRAVEL INDUSTRY
ON LUXURY TRAVEL FAIR

“Starwood Hotels & Resorts Worldwide, Inc. is one of the leading hotel and leisure 
companies in the world with nearly 1,200 properties in 100 countries, and 171,000 

employees at its owned and managed properties. Particularly for our ever growing Luxury 
portfolio of St. Regis, Luxury Collection and W Hotels we strongly believe in the power 

and value of dedicated Travel Professionals. There is a need for exclusive forums where these 
Luxury players meet, especially in Russia. In the past tradeshow focus has mostly been on “Travel & Tourism”, 
rarely on “Luxury & Lifestyle”. Condé Nast understood this, can build on its incredible expertise in Luxury & 
Lifestyle publishing and finally brings glamour back into professional networking events. Спасибо Condé Nast 

“The Metropol Hotel is very honoured and proud to be selected as platform for the 2014 
CNT Luxury Travel Fair in Moscow. We are proud to present our self as the historical 

and iconic Landmark Property of the Russian capital and to show to all participants our 
exceptional banquet facilities, and more important, to grant to all participants a very warm 

and personal welcome and service.
We expect an abundant and very exciting exchange of new ideas, new trends, experiences or simply discus-
sions between professionals and leaders in the luxury travel business, and those linked with it. This in a loca-
tion like Metropol where, 100 years earlier, cultural and avant-garde exchanges took place... 
A Renaissance!
We also believe that this CNT Luxury Travel Fair in Moscow will in the future contribute to an even closer coop-
eration and understanding amongst all professional and non-professional individuals, travel institutions and all 
the institutions linked in one way or another with the luxury travel trade. We hope further, that the CNT Luxury 
Travel Fair will establish itself to be the most important Travel Fair in Eastern Europe. Of course with a regular 
yearly venue at the Metropol.”

SARAH BiSA 
DIRECTOR of Global retail and luxury sales,
europe, africa, middle ist, russian starwood hotels & resorts

MICHEL REY 
President of Hotel Metropol, Moscow

“Condé Nast Traveller is a partner magazine with a solid, dynamic and objective edito-
rial team. It is also read by an elite community. The exclusive and versatile format. 

The accent on quality and exceptional travel. The opportunity to expand our industry 
horizons. The presence of Four Seasons in Russia.”

Jean-Pierre Soutric 
Vice President Corporate and Travel Industry Sales, 
Europe Four Seasons Hotels & Resorts



 THE LEADERS OF TRAVEL INDUSTRY
ON LUXURY TRAVEL FAIR

“We decided to participate in the CNT Luxury Travel Fair with our unique cruise brand Sil-
versea famous all over the world. Silversea already enjoys a close collaboration with Condé 

Nast Traveller in other countries, it is our main partner. Condé Nast Traveller is not only a 
magazine about the best ways to spend a vacation, it promotes a certain lifestyle, just as a 

Silversea travel is above all a lifestyle. We believe that this magazine is a true emblem of refined 
taste, Condé Nast Traveller knows all about travelling, and we are also eager to get some knowledge 

about Russian travelers. The Russian market is one of the most important for us at the moment and we set 
great expectations for it. This year Silversea celebrates its 20th anniversary and we arranged some activities 
dedicated to this significant event, in particular the first edition of the Silversea booklet in Russian. We hope to 
establish new contacts with travel experts at the fair and to draw the attention of mass media and partners to 
our new routes.”

“Taking part in international fairs is always interesting and useful, even more so when it re-
fers to the first Travel Fair organized by Condé Nast Russia. I believe it is a significant event 

that will draw a new guideline for the development and cooperation in luxury travel industry 
in Russia and CIS-countries. In my view it is an excellent possibility to establish international 

links. We are looking forward to the beginning of the fair!”

Steve Odell 
President Europe, Africa, 
Middle East & Asia Pacific, Silversea Cruises

Pascal Visintainer 
Vice President Global Sales 
& Marketing, Lucien Barrière Hotels & Casinos

“The synergies between our companies are unquestionable. The portfolio of hoteliers 
and suppliers at the event perfectly meet the exclusive network of spas that ESPA hopes 
to build within Russia and worldwide.”

Susan Harmsworth 
Susan Harmsworth Founder and CEO of ESPA



 THE LEADERS OF TRAVEL INDUSTRY
ON LUXURY TRAVEL FAIR

“The concept of CNT Luxury Travel Fair pin points the luxury travel professionals net-
working which is an expected not to say more outcome of any B2B event. Yet, Condé Nast 

Russia has gone well beyond that. In the fast changing business environment, anticipating 
trends and getting ready for changes is something that the industry leaders ought to do to 

progress. CNT Luxury Travel Fair is the first one to offer professional high-level conference and 
forums platforms as part of the fair. We do believe this would attract high profile buyers − those 

who run the business by creating the future of luxury travel. These are the partners we want to do business with. 
The ultimate objective to strengthen the relationships with his type of professionals was the focal point of our 
decision to support the CNT Luxury Travel Fair. I do strongly believe this annual event would provide another spin 
to travel market future development in Russia by creating the demand for unique travel experiences provided by 
experienced and knowledgeable travel professionals.”

“Traditionally, Russia is one of our most vibrant feeder markets. To meet all decision mak-
ers at CNT Luxury Travel Fair is a unique opportunity for Oetker Collection.”

Anastasia Beliakova
Regional Director Russia  
and CIS The Leading Hotels of the World

Frank MarrenbacH
Ceo, Oetker Collection



Condé Nast Traveller 
Luxury Travel Fair PROPOSAL

Participation fee  
 (only one product or hotel can be represented with this option)*

4000 euros including

•	 	18 % VAT;
•	 	One table with four chairs and flowers per 

exhibitor (approximately 4-6 sq.m.);
•	 	Up to three delegates per exhibitor;
•	 	Registration and Administration Fee;
•	 	One Company name sign, incl. the company 

logo, and 4 pictures;
•	 	One Full Page in the Official Event Catalogue 

“Conde Nast Traveller Luxury Travel Fair − 
THE GOLD List 2015”;

•	 	Listing on the “Exhibitors’ List” in the event 
web site and catalogue;

•	 	Entry to the Condé Nast Traveller Luxury 
Travel Fair Conferences;

•	 	Unlimited access to the VIP lounge for meet-
ings with VIP and Hosted buyers;

•	 	Complimentary coffee, tea, water, soft drinks, 
lunch in the social meeting lounges;

•	 	Entry to the official Condé Nast Traveller 
Luxury Travel Fair evening event on March 
17th, 2015;

•	 	One invitation per each exhibitor to the annual 
Condé Nast Traveller Russia gala event, the 
Condé Nast Traveller Russia Readers’ Choice 
Award, on March 16th, 2015;

•	 	Wi-Fi Internet at the event;
•	 Usage of advanced “Meeting Planner” to 

pre-arrange up to 25 meetings per registered 
delegate;

•	 Usage of on-site “Messenger” to communicate 
fast with the registered visitors.

Limited Availability

Accommodation

Special prices for accommodation in Moscow 
hotels are available for all exhibitors.

Visa support

Citizens of most nations require a visa to enter 
Russia. Please consult the nearest Russian Con-
sulate in advance. Condé Nast Traveller Luxury 
Travel Fair does not provide visa support or visa 
invitation letters. A visa application/visa support 

voucher can be provided by the hotel where the 
participant(s) will be accommodated in Moscow 
during the Condé Nast Traveller Luxury Travel Fair. 
For further information and assistance, please 
kindly contact your hotel directly.

Inclusion in the Condé Nast Traveller Luxury Travel Fair in Moscow is strictly limited to 100 diverse com-
panies meeting the high-end criteria set by Condé Nast Traveller magazine. Confirmation of participation 
at the Condé Nast Traveller Luxury Travel Fair is subject to consideration and approval by Condé Nast 
Russia.



Available - 1
Exclusive Partner.
Partner logo on event invitations.
Partner logo on all pre-show marketing collaterals 
and mailings.
Partner logo on all attendee badges.
Partner logo on signage and signs during the event.
Exclusive branded lounge area (304 sq.m. − Chat-
sky hall, up to 35 participants) at the Condé Nast 
Traveller Luxury Travel Fair (furniture, decoration 
and catering excluded).
One-hour use of the Conference Hall (up to 250 
pax). 
Branding at the event (production costs excluded), 
which must be coordinated with Condé Nast 
Russia according to the event standards and have 
preliminary written approval.
Official promotional video (to be provided by 
Partner) played in rotation during the event on the 
main hall screen.
Partner banner – premium position, with link on 
the main page of the Condé Nast Traveller Luxury 
Travel Fair website www.cntfair.com over a period 
of 6 months. 
One full-page premium advertisement in the event 
catalogue – “Condé Nast Traveller Luxury Travel 
Fair THE GOLD LIST” (back cover).
One company page in the event catalogue – “Con-
dé Nast Traveller Luxury Travel Fair THE GOLD 
LIST” – “A Message from our Partner”.
Double Page Spread advertisement in the event 
catalogue – “Condé Nast Traveller Luxury Travel 

Fair THE GOLD LIST.”
Ten news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Eight news in the Condé Nast Traveller Russia 
magazine over a period of 8 months.
Exclusive press release.
Individual registration on the event web page for 
each exhibiting company sharing the exclusive 
branded lounge area, together with listing at the 
“Exhibitors’ List” in both web site and catalogue 
and one full page as an Exhibitor at the event 
catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and five additional 
sponsor invitations.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

SPONSORSHIP PACKAGES

There is no better way to showcase your company at the Condé Nast Traveller Luxury Travel Fair than by 
selecting one of our comprehensive sponsorship options. Expect a massive increase in visibility with custom-
ized promotional leverage for your business at Russia’s premiere luxury B2B travel show, where elite travel 
consumers meet with industry leaders from around the globe. When you choose one of our bespoke sponsor-
ship packages, you will be sure to attract the attention of Russia’s top-tier travel professionals, journalists, 
and corporate travel managers!

General Partner / Partner Country / Partner Hotel Group
available at 80 000 euros (excluding vat)

Position your brand amidst 
the best of the luxury industry! 

BE THE ONE AND ONLY! 



SPONSORSHIP PACKAGES

Available - 1
Partner logo on event invitations.
Exclusive branded lounge area (121 sq.m. – Savva 
Morozov hall, up to 18 participants) at the Condé 
Nast Traveller Luxury Travel Fair (furniture, deco-
ration and catering excluded).
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com over a period of 6 months. 
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double Page Spread premium advertisement in the 
event catalogue – “Condé Nast Traveller Luxury 
Travel Fair THE GOLD LIST.”
Official promotional video (to be provided by 
Partner) played in rotation during the event on the 
main hall screen.
Five news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Three news in Condé Nast Traveller Russia maga-
zine over a period of 6 months.
Exclusive press release.

Individual registration on the event web page for 
each exhibiting company sharing the exclusive 
branded lounge area, together with listing at the 
“Exhibitors’ List” in both web site and catalogue 
and one full page as an Exhibitor at the event 
catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Award, on March 16th, 2015 and three additional 
sponsor invitations.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Major Partner 
available at 54 000 euros (excluding VAT)

Available - 1
Official Hotel Group Partner.
Exclusive branded lounge area (105 sq.m. – Chek-
hov and Turgenev hall, up to 15 participants) at the 
Condé Nast Traveller Luxury Travel Fair (furniture, 
decoration and catering excluded).
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair www.cnt-
fair.com over a period of 6 months. 
Official promotional video (to be provided by Part-
ner) played in rotation during the event on the main 
hall screen.
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double Page Spread premium advertising at the 
event catalogue – “Condé Nast Traveller Luxury 
Travel Fair THE GOLD LIST.”
Five news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Three news in Condé Nast Traveller Russia maga-
zine over a period of 6 months.
Individual registration on the event web page for 

each exhibiting company sharing the exclusive 
branded lounge area, together with listing at the 
“Exhibitors’ List” in both web site and catalogue and 
one full page as an Exhibitor at the event catalogue.
Exclusive press release.
Complimentary coffee, tea, water, soft drinks, lunch 
at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company sharing 
the exclusive branded lounge area to the annual 
Condé Nast Traveller Russia gala event, the Condé 
Nast Traveller Russia Readers’ Choice Awards, on 
March 16th, 2015 and two additional sponsor invita-
tions.
Entry to the Condé Nast Traveller Luxury Travel Fair 
Conferences.
Wi-Fi Internet at the event.
Post-event coverage in Condé Nast Traveller Russia 
magazine and on the Condé Nast Traveller Russia 
official web page www.cntraveller.ru with Partner 
mentioning.

Hotel Group Partner 
available at 45 000 euros (excluding VAT)



SPONSORSHIP PACKAGES

Available - 1
Official Hotel Group Partner/Hotel Partner.
Exclusive branded lounge area (54 sq.m. – Bunin 
hall, up to 9 participants) at the Condé Nast Trav-
eller Luxury Travel Fair (furniture, decoration and 
catering excluded).
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com over a period of 6 months. 
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double Page Spread advertising at the event cata-
logue – “Condé Nast Traveller Luxury Travel Fair 
THE GOLD LIST.”
Four news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Two news in Condé Nast Traveller Russia magazine 
over a period of 6 months.
Exclusive press release.
Individual registration on the event web page for 

each exhibiting company sharing the exclusive 
branded lounge area, together with listing at the 
“Exhibitors’ List” in both web site and catalogue 
and one full page as an Exhibitor at the event 
catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
sponsor invitation.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Available - 3
Official Hotel Group Partner/Hotel Partner.
Exclusive branded lounge area (apr. 40 sq.m., up 
to 5 participants) at the Condé  Nast Traveller 
Luxury Travel Fair (furniture, decoration and cater-
ing excluded).
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com over a period of 6 months. 
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double Page Spread advertising at the event cata-
logue – “Condé Nast Traveller Luxury Travel Fair 
THE GOLD LIST.”
Four news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Two news in Condé Nast Traveller Russia magazine 
over a period of 6 months.
Exclusive press release.
Individual registration on the event web page for 

each exhibiting company sharing the exclusive 
branded lounge area, together with listing at the 
“Exhibitors’ List” in both web site and catalogue 
and one full page as an Exhibitor at the event 
catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
sponsor invitation.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Hotel Group Partner / Hotel Partner 
available at 27 000 euros (excluding VAT)

Hotel Group Partner / Hotel Partner 
available at 20 000 euros (excluding VAT)



SPONSORSHIP PACKAGES

Available - 1
Exclusive Partner.
Official Airline Partner.
Exclusive branded lounge area (apr. 40 sq.m.) 
at the Condé Nast Traveller Luxury Travel Fair 
(production, furniture, decoration and catering 
excluded).
Official promotional video (to be provided by 
Partner) played in rotation during the event on the 
main hall screen.
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com over a period of 6 months. 
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double Page Spread advertisement in the event 
catalogue – “Condé Nast Traveller Luxury Travel 
Fair THE GOLD LIST.”
Four news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
6 months.
Two news in Condé Nast Traveller Russia magazine 

over a period of 6 months.
Exclusive press release.
Individual registration on the event web page, to-
gether with listing at the “Exhibitors’ List” in both 
web site and catalogue and one full page as an 
Exhibitor at the event catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and two additional 
sponsor invitations.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Available - 1
Exclusive Partner.
Official Automobile Partner.
Automobile display at the entrance (outdoors).
Branded transfers for VIP and Hosted guests.
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com  over a period of 6 months. 
Official promotional video (to be supplied by 
Partner) played in rotation during the event on the 
main hall screen.
Double Page Spread advertisement at the event 
catalogue – “Condé Nast Traveller Luxury Travel 
Fair THE GOLD LIST.”

Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
two sponsor invitations.
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
Post event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Exclusive Airline Partner 
available at 30 000 euros (excluding VAT)

Exclusive Automobile Partner 
available at 30 000 euros (excluding VAT)



SPONSORSHIP PACKAGES

Available - 1
Exclusive branded lounge area (apr. 40 sq.m.) 
at the Condé Nast Traveller Luxury Travel Fair 
(production, furniture, decoration and catering 
excluded).
Partner logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com over a period of 6 months. 
Official promotional video (to be provided by 
Partner) played in rotation during the event on the 
main hall screen.
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Double page advertising in the event catalogue 
– “Condé Nast Traveller Luxury Travel Fair THE 
GOLD LIST.”
Two news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
8 months.
Two news in Condé Nast Traveller Russia magazine 
over a period of 8 months.

Individual registration on the event web page, to-
gether with listing at the “Exhibitors’ List” in both 
web site and catalogue and one full page as an 
Exhibitor at the event catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
sponsor invitation.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.

Available - 1
Exclusive Partner.
Place your logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com for the period of 6 months (as an 
official timekeeper on the event countdown clock). 
Official promotional video (to be provided by 
Partner) played in rotation during the event on the 
main hall screen.
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Place your watch displays at various event loca-
tions (with advance written agreement from Condé 
Nast Russia).
Double Page Spread premium advertising at the 
event catalogue – “Condé Nast Traveller Luxury 
Travel Fair THE GOLD LIST.”

Two news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
8 months.
Two news in Condé Nast Traveller Russia magazine 
over a period of 8 months.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
sponsor invitation.
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and Condé Nast Traveller Russia 
official web page www.cntraveller.ru with Partner 
mentioning.

Official Credit Card / Bank /Payment System Partner
available at 15 000 euros (excluding VAT)

Exclusive Official Timekeeper 
available at 15 000 euros (excluding VAT)



SPONSORSHIP PACKAGES

Spa Partner 
available at 15 000 euros (excluding VAT)

Available - 1
Official Spa Partner.
An exclusive branded spa area at one of the 
Metropol Suites and in the VIP Lounge during the 
Condé Nast Traveller Luxury Travel Fair (produc-
tion, furniture, decoration and catering excluded) 
for complimentary spa treatments for the buyers 
and media representatives.
Official promotional video (to be provided  by 
Partner) played in rotation during the event on the 
main hall screen.
Condé Nast Traveller Luxury Travel Fair press and 
post materials with Partner mentioning.
Place your logo with link on the main page of the 
Condé Nast Traveller Luxury Travel Fair website 
www.cntfair.com for the period of 6 months.
Double Page Spread advertising in the event cata-
logue – “Condé Nast Traveller Luxury Travel Fair 
THE GOLD LIST” (third cover).
Four news on the Condé Nast Traveller Russia of-
ficial web page www.cntraveller.ru over a period of 
8 months.
Two news in Condé Nast Traveller Russia magazine 

over a period of 8 months.
Exclusive press release.
Individual registration on the event web page, to-
gether with listing at the “Exhibitors’ List” in both 
web site and catalogue and one full page as an 
Exhibitor at the event catalogue.
Complimentary coffee, tea, water, soft drinks, 
lunch at the social meeting lounges. 
Entry to the official Condé Nast Traveller Luxury 
Travel Fair evening event on March 17th, 2015.
One invitation per each exhibiting company shar-
ing the exclusive branded lounge area to the an-
nual Condé Nast Traveller Russia Readers’ Choice 
Awards, on March 16th, 2015 and an additional 
sponsor invitation.
Entry to the Condé Nast Traveller Luxury Travel 
Fair Conferences.
Wi-Fi Internet at the event.
Post-event coverage in Condé Nast Traveller Rus-
sia magazine and on the Condé Nast Traveller 
Russia official web page www.cntraveller.ru with 
Partner mentioning.



ADVERTISING AND BRANDING 
OPPORTUNITIES

Make a statement that can’t be missed. The best 
promotion during the event. Partner logo (picture 
or layout) on one side of the Condé Nast Traveller 
Luxury Travel Fair official event bags. Align your 
brand with the Condé Nast Traveller Luxury Travel 

Fair logo on the other side and enjoy outstanding 
visibility for your brand during the show. A very 
cost-effective way to have your brand seen by all 
event attendees.

Official Bag Partner (Exclusive Partner) 
available at 7 000 euros (excluding VAT); (price includes full production costs)

A one of a kind advertising option available for one 
exclusive partner. These notepads will be used by 
hand-picked travel professionals long after the 
event. When used, your logo will always be visible. 
Your company logo printed on the cover and on 

every page of the Condé Nast Traveller Luxury 
Travel Fair official event notepads. A powerful 
promotional option aimed at a highly targeted 
audience.

Official Notepad Partner (Exclusive Partner) 
available at 5 000 euros (excluding VAT); (price includes full production costs)

A great opportunity to promote your company by 
placing your logo “around the neck” of all high-end 
exhibitors and visitors at the Condé Nast Travel-
ler Luxury Travel Fair. One of the most popular 

promotional tools to be received by each attendee. 
Your company branding will be placed on both 
sides on the Condé Nast Traveller Luxury Travel 
Fair Official event lanyards.

Official Lanyards Partner (Exclusive Partner) 
available at 5 000 euros (excluding VAT); (price includes full production costs)

A highly targeted branding and advertising option. 
Have your promotional material put into the Condé  
Nast Traveller Luxury Travel Fair official event 
bags and seen by all visitors – buyers, VIP buyers, 

hosted buyers, corporate travel managers, and 
media representatives. Distribute your company 
brochure or leaflet together with the official cata-
logue of the event.

Bag Inserts  
available at 2 000 euros (excluding VAT)

There is no better option to promote your brand 
among a selected audience than advertising with 
your own banner on the main page of the Condé 
Nast Traveller Luxury Travel Fair website www.
cntfair.com. Every time an exhibitor, buyer, or me-

dia representative goes on the web site, they see 
your banner − a great way to increase awareness 
of your brand among the crème de la crème of the 
tourism industry.
Upon request.

Website banner  



ADVERTISING AND BRANDING 
OPPORTUNITIES

Highlight your presence at the Condé Nast Travel-
ler Luxury Travel Fair by placing an advertisement  
in the official catalogue. A unique advertising 
option to present your company to the Fair’s 
exclusively-selected visitors: the best of the best 
among travel buyers and media representatives in 

Russia. 
One full-page advertising – 2 000 euros 
(excluding VAT). 
Double Page Spread advertising – 3 000 euros 
(excluding VAT). 

A great way to instantly increase your visibility 
and promote new products and services among  
the wider luxury-travel audience. Perhaps the best 

way to get your message to the highest concentra-
tion of luxury-travel buyers in Eastern Europe
1 video – 2 000 euros (excluding VAT). 

Advertising in the official event catalogue “Condé Nast 
Traveller Luxury Travel Fair THE GOLD LIST”

Video advertisement in rotation during the evenT 


